
 

Sikorska Małgorzata, kanclerz Higher School of Labour Safety Management (WSZOP), 

Katowice, Poland 

Pererva P.G., doctor of Economics, Professor, Wyższa Szkoła Zarządzania Ochroną 

Pracy (WSZOP), Katowice, Poland 

 

COUNTERFEITING ON THE UKRAINIAN MARKET 

 

The problem of counterfeit products in the Ukrainian market has long existed, 

the volume of counterfeiting continues to increase at an alarming pace, reaching 

production on an industrial scale. It is worth noting that counterfeiters use advanced 

technologies in production, the quality of packaging of counterfeit goods increases 

and consumers often can not distinguish the original from forgery. The presence of 

poor quality of counterfeit goods undermines consumer confidence in the brand, 

appreciates the value of intellectual property, and manufacturers lose their position in 

the market, which leads to a decrease in sales. Counterfeiting and illegal imports of 

gray imports cause great harm to both honest producers and importers, as well as to 

trading organizations and end users. In particular, the manufacturers of auto parts on 

target markets, which counterfeit goods occupy more than 30%, suffer considerable 

losses. In these conditions, the development of scientifically-based methods and 

methodological approaches to determining the size of economic losses incurred by 

the right holders from the violation of their exclusive rights becomes a matter of 

importance and urgency. 

An analysis of the world, European and national market suggests that the 

current state of counterfeiting of various types of products is becoming increasingly 

massive. The volume of counterfeiting in certain spheres of entrepreneurship is 

comparable with the volumes of legal production, and often exceeds it. According to 

the Organization for Economic Cooperation and Development, the capacity of the 

world market for counterfeit products is about 650 billion dollars. At the same time 

there is a tendency for a stable and substantial increase in the turnover of counterfeit 

goods: the volume of the world market of counterfeit products by 2016 may exceed 

1.6 trillion dollars. As a result, money remains in shadow circulation, commensurate 

with the value of the officially determined gross national product, causes significant 

damage to Ukrainian business, creates a threat to the life and health of citizens, etc. 

Economic and social losses at the same time are huge and difficult to calculate. The 

current situation threatens the international prestige of Ukraine, impeding its entry 

into the international economic community. According to analysts, the annual losses 

of manufacturers of companies through intellectual property fraud are estimated at 

hundreds of billions of dollars. 

In 2013-2016, in our country, state inspection bodies for consumer protection, 

more than 20 thousand inspections of products were carried out to ensure compliance 

with the specified requirements, the main place among which is the observance of 

exclusive rights to intellectual property objects. As a result, illegal products were 



detected in 28% of cases. There is an increase in volumes of withdrawn from 

circulation of food products, alcoholic and non-alcoholic beverages, tobacco 

products, software, auto parts, and light industry products. The share of these 

counterfeit goods exceeds 20% of the total volume of production. 

The study shows that the composition of the informal economy is rather 

heterogeneous, includes shadow and criminal economic activity, domestic work on 

self-provision of families and network exchanges between households on a non-

market basis. From this it follows that even with a significant reduction in the shadow 

component of the informal economy will maintain its position at the expense of other 

segments and activities, but with a change in the consequences for the socio-

economic development of the country as a whole. 

In our view, in the structure of the informal economy, the criminal economy is 

given special significance. Its functioning is primarily due to the presence of a 

significant market for counterfeit and counterfeit products. The urgency of scientific 

understanding of this problem is due to the fact that a significant part of economic 

practice in our country is not regulated by laws and contracts, but exists on the basis 

of social norms and private arrangements. The question arises about the nature of 

such agreements, the mechanism for their acceptance and support. The need for 

understanding the informal economy in the diversity of its manifestations, using a 

wide range of research approaches, determines the urgency and importance of the 

problems that underlie the scientific report. 
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