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OCHOBH I MAPKETHUHI'OBI THCTPYMEHTHU IIPOCYBAHHS HA B2B
PUHKAX B MEPEXI IHTEPHET

B octanHi poku HOBUI HampsiMOok MapkeTUHTY «Business to Business» (B2B),
KWW TOB'I3aHUH 13 B3a€MOJII€I0 opraHizallii 613Hecy, YYaCHHUKIB JIAHITIOTIB 1 MEpeK
CTBOPEHHSI LIIHHOCTI MIXK CO0010, 3 YHaCHUKAMHM 1HIIMX JIAHLIOTIB 1 MEPEX, 3 1HIIUMHU
opraHizamisiMu (y TOMYy 4YHCII 3 JEp>KaBHUMH, 3 1HCTUTyTamMH B cdepl OCBITH,
OXOPOHHU 3JI0POB'SI TOIIO), IMIBUAKO PO3BUBAETHCSI.

Mapkerunr B2B - 1e HOBUiI HanmpsiMOK MapKeTHHTY, c()OPMOBAaHUI Ha OCHOBI TPHUBAJIOTO
nmapajgeNbHOTO  PO3BUTKY 1  MOCHIOBHOI  iHTerpamii  NPOMHCIOBOIO  MapKeTHHTY,
HiANPUEMHHUIIBKOTO MAapKeTUHTY, MapkeTuHry B2B onnaiin [1].

Ha crorognimmHiii neHb B Mepexi [HTepHET MOXKIMBO MOOYyMyBaTH IMiK
KOMIIaHii, HaJIarOJIMTH B3a€MOBITHOCHHH 3 LUJIBOBOIO ayJAUTOPIEIO, 3AIYYUTH HOBUX
MOTEHIIAIbHUX MOKYMIIIB [2].

OcCHOBHI MapKETUHTOBI IHCTPYMEHTH MpocyBaHHs Ha B2B punkax B [nTepHerT:

1) CtaTTi: pO3MIIIYIOThCS Yy OJiorax, >KypHajaXx Ta Ha IHIIMX TalTy3eBHUX
pecypcax.

Merta: HaBYaHHSA TOTEHIIMHNUX KJI1€HTIB.

2) Bigeo-ponuku: NOpHUKIAZOM MOXYTh OYTH BiJI€O-albTEpPHATUBH CTaTei,
3amucH IOMOBIIEH Ha 3aX0/1aX, IHTEPB 0 3 KIIE€HTaMU Ta 1H..

Mera: nepconaizaiiisi 1 HoBui Tpadik Ha MepcoHaIbLHUM calT abo OJIor.

3) Email poscunka (Newsletters) — 1me poscuika HOBHUH 1 cTaTedl o
CJICKTPOHHIN TMOIITI.

Mera: HaJlaro)keHHs Ta MiATPUMKA 3B’ SI3KIB 3 KIIIEHTaMHU.

4) Keiic cTami — 11e )KMBUHM IPHUKIIA] BUKOPUCTAHHS TOBApYy a00 MOCTYTH.

Mera: pmomomMora B NPHUHHSATTI PIlIEHHS MPO TOKYIKY, HAOYHICTHh 1 JIOKa3u



PE3yABTATUBHOCTI 3aIIPOTIOHOBAHOTO MTPOIYKTY.

5) eBooks/Whitepapers — Iie HeBeNMKa €IEKTPOHHA KHHUTA, SKAa 3a3BUYAil MPHUCBIAIYETHCS
CKJIQJITHOMY MUTaHHIO 31 chepu OizHeECy.

Mera: AOHECTH A0 MOTEHUIMHUX KIIEHTIB (yHIaMEHTAIbHI MOHATTS, 0€3 PO3YMIHHS SKHX
HaBpAJ UM J1ie CrpaBa 10 MOKYIKH.

6) BebGinapu — 11e oHsaifH ceMiHap.

Merta: Oinplie OXOIUIGHHS ayAWTOpii, MpH MiHIMAJIbHUX BUTpATax, B TOPIBHAHI 3
TpaauLIHHUM CEMIHAPOM.

7) JocmigHUIbKI Ta aHAMITHUYHI 3BITH: NyOJiKaImis CTaTUCTUYHUX JaHUX (pPEHTHHTH,
pe3yJbTaTH OMUTYBAHHS Ta 1H.).

Mera: miaTpUMKa i1e#, TPUHIINIIIB, METOIUK, K1 O XOTLIOCS JOHECTH JI0 KITI€HTIB.

8) [Ipe3eHTaliii B €JICKTPOHHOMY BUTJISIII: PO3MIIICHHS MPE3CHTAIlIN Ha CalTI.

Mera: 3aJry4uTH BiJBiTyBadiB Ha caidT abo OJor.

9) Indorpadik: rpadiune 300pakeHHs imei ab0 BUCHOBOK JOCHIKCHHS, B SKOMY
iHpOopMalis 300paxXy€eThesl B OJHIM KOMIIO3HUIIIT 32 IOIIOMOT00 300pakeHs 1 rpadikis.

Mera: nodinmeHHs COpUuUHATTA 1H(pOopMallii.

Jlanuii nepenik 1e HalOUIbI Pe3yIbTaTUBHI IHCTPYMEHTH MO MPOCYBAHHIO Ta
30UTBIIIEHHIO TTpoIaXiB Ha B2B punkax.

SAki came 3aCTOCOBYBaTH 1IHCTPYMEHTH YW iX KOMOIHAIIl 3aJ€KUTh BiJ] METH,

BUJy TOBapy a00 MOCIYTH Ta UIJIbOBOI Ay UTOPII.
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